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believe our preliminary agreement with SKT will put value in the $210 million that had 
previously been invested by EarthLink."

Later in the call, Huff denied rumors EarthLink will cut its losses and sell off its Helio 
stake. "I think that the investment that we've made there absolutely has value," Huff 
insisted. "We have no plans to go out and sell it. It's a growing business. It's a business 
that we support. We clearly understood that putting needed cash into that business was 
not in the best interest of our shareholders from here on out. We're going to continue to 
be part of the governance structure and I think I've been saying all along, we believe 
there's value in this business. I would just point out that there were folks from time to 
time that were suggesting that what we should have done is just let it hit the wall and I 
hope that what has happened over the last few weeks and during the third quarter would 
suggest that we took a more thoughtful approach and that we are trying to create 
shareholder value."

For more on Helio's future:
- read the conference call transcript
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2. Sprint: 'We're creating a platform for innovation'
 | Comment Forward to a friend

Sprint Nextel's senior vice president, mobile broadband operations, Atish Gude believes 
that the company's forthcoming WiMAX network will be a big hit with content providers 
and enterprises.

Gude, who spoke with prior to his keynote address Thursday at the 
CTIA Wireless I.T. & Entertainment show, said that he believes Sprint is creating a 
platform for innovations that will give content companies the opportunity to really
leverage the wireless Internet. "There will be more content to develop and more devices 
to use to access that content," Gude said. "The market will dictate the content. Not the 
carrier."

FierceMobileContent

Likewise, Gude says Sprint's WiMAX network will benefit enterprises because the open
environment will allow more enterprise applications to be available. Specifically, he 
envisions companies being able to better incorporate LBS, security and device 
management apps into their mobile enterprise agenda. "When all these new applications 
are enabled it will change how we do business by improving productivity," Gude said.

Sprint will not block VoIP applications and initially it will offer fixed VoIP over the WiMAX 
network, Gude said. In addition, once the company's WiMAX coverage area is sufficient 
(within the first 12 months), it will also offer mobile VoIP. -Sue
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3. Australia introducing mobile content legislation
 | Comment Forward to a friend

With the Australian Communications and Media Authority preparing to introduce new
regulations governing web and mobile content in January 2008, legislators are seeking 
comment on the proposed changes, among them a Restricted Access Systems Declaration 
that promises to establish a framework for mobile access to age-restricted content. The 
ACMA is also asking for stakeholder views on a proposed Mobile Premium Services Self 
Regulatory Scheme, which would institute a consumer code guiding prices, terms and 
conditions for mobile premium services. "Both the community and providers of content 
should benefit from a uniform approach to managing access to age-restricted electronic 
content," said ACMA chairman Chris Chapman. "In designing the Restricted Access 
Systems Declaration, ACMA has been guided by two key objectives in the legislation: the 
public interest in appropriately managing access to content to which age restrictions apply 
and avoiding the creation of excessive and unnecessary administrative overhead for 
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and avoiding the creation of excessive and unnecessary administrative overhead for 
businesses providing that content."

For more on the ACMA legislation:
- read this Cellular-News article
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4. Migo Software delivers Roundhouse 
 | Comment Forward to a friend

Mobile software developer Migo Software announced the debut of its Roundhouse Content 
Mobility Platform, an integrated technology platform enabling the mobilization, access and 
consumption of content via mobile devices, computers and online services. Roundhouse is 
based on Migo's mobile synchronization engine along with new and recently acquired 
technologies; it promises three core engines--MigoPlay (dedicated to content prep, auto 
formatting, video/audio scaling and device configuration), MigoSync (enabling
simultaneous content synchronization across devices, computers and online services) and 
MigoWidgets (browser-based applications that deliver web-based data updated directly to 
handsets). According to Migo, a range of new consumer software products based on 
Roadhouse will launch in the first half of next year.

For more on Roundhouse:
- read this  release

5. Enter the dragon: Bruce Lee, Jackie Chan go mobile
 | Comment Forward to a friend

Mobile video service provider CinemaElectric announced an agreement with Singa Home
Entertainment to license its library of video content and rare interviews featuring martial-
arts icons Bruce Lee and Jackie Chan. CinemaElectric will program the Lee and Chan 
content via its mobile men's lifestyle network Smashbrain, which spotlights extreme 
sports, games and gadgets, poker tips and related guy stuff--the Singa license includes 
material from chop-socky classics including and 
Related personalization products like wallpapers and ringtones will follow later this year.

Fists of Fury Master with Cracked Fists.

For more on the CinemaElectric/Singa deal:
- read this Businessofcinema.com article
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> Behind the Scenes at the CTIA IT Show: What's Hot? What's Not? - 
November 1

Join FierceWireless, Yankee Group and Andrew Seybold, Inc for a follow-up discussion 
of the key developments from CTIA IT and Entertainment in San Francisco. Hear the 
story-behind-the-headlines so you can figure out what the key trends are in mobile 
entertainment and the wireless enterprise market. Register now!

> Mobile Device Management - November 15

Join this webinar for answers to your questions around Mobile Device Management. How 
should I provision these devices? What are the largest future needs? Do over-the-air 
upgrades work? AT&T DevCentral has surveyed several enterprises and will present best 
practices along with answers to some of your most pressing concerns. Register now!
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> IMTC Forum 2007 - October 29, Boston, MA at VON Fall Pre-Con

Explore the state of converging content delivery and unified communications, and the 
challenges it poses to service providers, vendors, content creators and consumers. 
Participate in thought-provoking sessions on the realities and solutions to create, deliver 
and consume multimedia content based services. Click here to Register and Learn 
More. 

> World Telemedia - Making Interactive Media Pay. 7 – 9 November, Prague

Delivering a vision of how mobile technologies can truly add value to the interaction
between consumers and their chosen media or brand. World Telemedia is the only trade 
event that brings together all elements of the Telemedia value chain to learn, network 
and do business. www.wtevent.co.uk

> Increase Voice Revenue @ Wireless Voice 2007 - November 13-14, San
Francisco, CA

The next generation of voice technologies is coming to market quickly; don't be caught 
unprepared! Find out how to maximize revenues in the new landscape of voice at 
Wireless Voice 2007:  Register today!

> Mobile Internet World, November 13-15, 2007, Boston, MA

Yankee Group invites you to attend Mobile Internet World Conference & Expo, hear 
industry leaders and visit exhibitors to learn first hand how you can harness the 
emerging mobile internet market and grab your share of the billions of dollars in new 
revenues.  Save $200 on conference registration, use priority code WMXFRC1 -
http://www.mobilenetx.com

> MEF LIVE – 4-5 December, Hong Kong

Only official event for the MEF in Asia. Network with over 50 operator speakers at co-
located event, Mobility World Congress. Speakers at MEF LIVE include MySpace, Sony 
Pictures, Sony BMG, Bharti Airtel, DTAC, Globe Telecom, PT Indosat, Swisscom, 
Telenor, Tata Teleservices, TeliaSonera. Click here for more.

> MeM Asia 5th – 7th December 2007, Singapore

MeM Asia creates one market-place for both the mobile and media spheres to come 
together and do business. Co-located with IPTV World Forum Asia and Messaging Asia. 
Visit  for further information and to register.www.memasia.com
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> Free White Paper: Making the Case for Social Media Strategy

There has been a revolutionary shift in the media world. Companies that engage
consumers and listen to word-of-mouth (WOM) discussions will create compelling 
brands, products, and messages. blogs, discussion boards, and social media 
networks affect your brand and reveal consumer behaviors.

Learn how

> Industry Report - Mobile desktop search: using discovery to increase ARPU

Thanks to the announcement of the Apple iPhone in January 2006, user interface (UI) 
design has been pushed up the priority list for mobile phones and looks set to be a hot 
topic for the next year or two.This report is based on our own extensive experience as 
users, as well as supply side research. It explores why we need desktop search on 
mobile phones and what the impact is likely to be. Click here to read more.

> A market case study: slow but steady progress with MMS in the UK

Until now, statistics about MMS uptake and usage have been available only patchily. 
However, as MMS starts to enter a more mature market phase, so the availability of 
market data is starting to improve. Click here to read more about this in-depth report.

> Industry Report - Building a mobile ad management platform out of your 
SDP

More and more mobile service providers are facing difficulties in growing their top-line 
revenues, and are consequently looking for new sources of revenue generation. This 
report analyses what this impact could be, starting from an assessment of what the 
value chain of ad management is likely to be. Click here to read more.

> Industry Report: Providing an overview of the digital media DRM landscape

In Ovum's view, from a content owner's point of view DRM is implemented to prevent 
sharing of content within a user network. This report addresses the issue of DRM and 
digital content. The issues of delivering this content over cellular and broadband 
networks and to a much lesser extent broadcast networks are also covered. Click here 
to read more.
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> Senior Sales executive - Mobile Marketing and content delivery - Cornerstone 
Search Associates

We have sales opening in TX, GA and NY (were we can use a pre-sales engineer as 
well). We are looking for sales people (and a pre-sale) who have experience selling 
mobile/wireless Application into major corporate initiatives surrounding Marketing, B-to-
C Mobile Storefronts, and Premium Content Downloads. Click for details.

> Sr. Applications Engineer, Wireless Modules - Murata Electronics North 
America

Murata Electronics North America, Inc., a leading international electronic components 
organization is seeking a Senior Applications Engineer for our Dallas, TX or our San Jose
, CA or our Atlanta, GA office. This is a great OPPORTUNITY to join an exciting company 
and to become a part of a winning team! Click here for more info.

> Mobile Business Operations Manager - Fox Interactive Media

FOX Interactive Mobile oversees the mobile extensions of FIM's online assets, including 
FOXSports.com, IGN.com, MySpace.com, MyFOX.com, AskMen.com and other exciting 
new media properties. The Mobile Operations team is responsible for managing diverse 
branded mobile product offerings on a global basis, spanning the wireless product 
spectrum from WAP to video. We are currently seeking a "Mobile Business Operations 
Manager" to join our stellar group. Click here for more info.

FierceMobileContent: Monetizing Mobile Content.
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